
Consultancy & Corporate Identity



PROBLEM

Georgenhof was founded in 1953 with the mission to help 
children who became the victims of the challenges of their time.  
In order to bring our mission forward to the present, both an 
inner and visual transition were needed.

TASK

How can we lead the children, parents, and staff to identify with 
the ‚new‘ Georgenhof and bring our organization together into 
the future.

APPROACH

By getting everyone actively involved in the creative design and 
value evaluation processes, and by building motivation for each 
individual‘s personal development.

SOLUTION

A creative workshop, a meaningful logo,  
and engaging web and print products.
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WEB & PRINT 

Special formats for special people.



childrens rights 
rotating booklet
10x21cm



learning journey
rotating disc
21x21cm



donations letter
21x29cm



lecture invitation card
10x21cm
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We expect the miraculous.


